PORCENTAJE DE VENTAS PARA LATINOAMERICA (Y = ANO FISCAL)

End Market |Measure Country or Region Brand 2003Y 2004Y 2005Y
Al %% of Units Latin Amenca Epson 22.6% 21.5% 27 1%
Al % of Units Latin America EenC 1.6% 2.5% 9 4%
Al %% of Units Latin Amenca Optoma 4 2% 6. 7% 8.8%
All % of Lnits Latin Amenca Sony 27 1% 23.1% 16.8%
Al %% of Units Latin Amenca ASK Proxima (0.9% 0.5% 4. 2%
Al %% of Units Latin Amenca InFocLs 12.0% 14 4% 7.6%
Al % of Units Latin America Diell 2 6% 2.5% 5.2%
Al % of Units Latin Amenca HF 3.1% 5.9% 5.9%
Al % of Units Latin America Hitachi 1.3% 2.4% 2.9%
Al %% of Units Latin Amenca Fanasonic 6.9% 5.3% 4 3%
Al % of Units Latin America MNEC 0.9% 1.8% 1.6%
Al % of Units Latin Amernca Mitsubishi 1.5%
Al %% of Units Latin Amenca Sanyo 3.1% 1.2% 1.2%
Al %% of Units Latin Amenca Viewsonic 1.5% 2.3% 1.3%
Al % of Units Latin America Flus 0.8% 5.0% 0. 1%
Al % of Units Latin Amenca Christie Digital 0.1% 0. 1% 0. 1%
Al % of Units Latin America SIM2 0.2% 0.2% 0. 1%
Al % of Units Latin Amernca Toshiba
Al % of Units Latin Amenca Other 10.9% 3.3% 1.9%
Al % of Units Latin Amernca Total Latin America 100.0% 100.0% 100.0%

*La informacion indicada ha sido proporcionada por la empresa Pacific Media Associates.




